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Apps: What Classes Should You Be Considering in China? –
Lesson Learnt from Didi
“Didi” (“滴滴”) is the most popular car sharing app in China with over 250 million of users. Its recent merger with Uber China
for US$8 billion has propelled it into the international stage. Its recent legal success in a trademark infringement law suit
bears significance as it alerts app owners to the importance of obtaining protection for marks in appropriate classes of
goods and services.
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under Class 39, and is therefore dissimilar to the plaintiff’s
registered services under business management services
in Class 35 and telecommunications services in Class 38.

Having said that, the Court’s judgment by no means
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